
 

Christmas Social Media Copy for Partners 

As mentioned in the Brand & Fundraising Christmas Campaign Guide, we are pleased to 

share with you a new Social Media Christmas Content Guide. The guide gives you examples 

of posts you can do at key times over December to make the most of the times when we see 

lots of engagement. 

Please note, if you are including a donation ask in your post that is for your own 

organisation and not for the national organisation Age UK, you must replace the 

storyteller’s name and images with those of your own storytellers. Thank you. 

 

Storyteller Launch Post 

Date to post: 1st December onwards. 

Facebook/Instagram/Twitter Copy: 

Last Christmas, 1.4 million older people expected to feel lonely. This year, Age UK are 

sharing both Brenda and Terry’s stories as they tell of their painful experiences of 

feeling alone and isolated.  

You can find out more about both stories on Age UK’s website. 

Creative to use: Any image of Brenda or Terry. Click here to find these resources. 

 

Brenda  

Date to post: We’d love it if you could post this on your social channels during the week 

commencing 5th of December to coincide with the week in which people begin to put up 

their Christmas Decorations and their Christmas Trees. 

Facebook/Instagram/Twitter Copy: 

“It’s just me now…I’m so lonely.” 

Since Brenda’s husband died 20 years ago, she’s become more isolated with each 

passing year. Age UK are here to help Brenda feel less lonely. Watch Brenda tell her 

story below. 

Creative to use:  

1:1 Brenda Film, or 9:16 for use on Instagram Stories. Click here to find these resources. 

 

Terry 

Date to post: We’d love it if you could post this on your social channels during the week 

commencing the 12th of December as this week is where we see some of our highest levels 

of donations ahead of Christmas. 

Facebook/Instagram/Twitter Copy: 

https://ageuktheloop.com/2022/10/20/introducing-age-uks-brand-fundraising-christmas-campaign-2022/
http://bit.ly/3Vm1Z20
http://bit.ly/3Vm1Z20


 

“Loneliness is horror. It feels awful.” 

Terry lives on her own and can go weeks without seeing loved ones. Her home used 

to be full of family and laughter. Thankfully, Terry has found Age UK. Watch Terry tell 

her story below. 

Creative to use:  

1:1 Terry Film or a 9:16 for use on Instagram Stories. Click here to find these resources. 

 

Fred’s World  

This year we’re bringing out a new film called Fred’s World to highlight the loneliness felt by 

millions across the UK each year. We’ve posted Fred’s World across our social media 

channels and would love you to raise awareness with your audiences too by sharing and Re-

Tweeting where possible! 

 

http://bit.ly/3Vm1Z20

