
Age UK Retail Guide to Managing Social 

Distancing and Safeguarding the well-

being of staff, volunteers and customers 
 

1. Introduction: 

This paper has been written to outline the proposal to manage social distancing and 

further support best practice to safeguard the health of employees, volunteers and 

customers. Reference is made and advice taken from the BRC-USDAW 

recommended implementation practices for Social Distancing in non-food retail 

stores issued in April 2020 as well as the Charity Shop Re-Opening Pack produced 

by the Charity Retail Association. Further guidance has also been taken from the 

USDAW advice given on Social Distancing the workplace which highlights some of 

the best practice techniques implemented by food retailers. 

 

2. Overview: 

The Government has issued guidance for social distancing in retail outlets. In 

summary the advice states that all employers are expected to follow social 

distancing guidance. Where the production environment makes it difficult to do so, 

employers should consider what measures may be put in place to protect 

employees. Once staff have left the work areas, social distancing and further 

handwashing guidance should be adhered to. 

Government advice recognises that the practical implementation of the advice will 

depend on the local circumstances. The guidance goes on to acknowledge the need 

for a local management assessment of measures that can be implemented. 

Businesses can meet these objectives by implementing measures Inside and 

Outside the stores. 

 

3. Proposed AGE UK Social Distancing measures: 

 

3.1 Outside: 

 Limit the number of customers in the store at any one time using the ratio of 5 

per 1,000sqft as implemented by the food sector. 

 Manage the door to explain to customers / donors social distancing measures 

in place. 

 Place clear signage outside of the store explaining the social distancing 

measures in place that customers should follow. 

 Place markings immediately outside the store to reflect the 2m gap. 

 Where possible encourage customers to shop alone and not in groups 

 Handle donations via side doors / rear entrances wherever possible 



 To minimise contact keep external doors open where possible 

 

3.2 Inside: 

 Identify and regularly clean key touch points e.g. door handles, keypads, hand 

rails, till counters, keyboards, pens. 

 Where possible review layout of  stores and position fixtures to encourage a 

one way system 

 Use floor markings to denote a 2m gap 

 Place clear signage within the stores to remind customers of the social 

distancing measures 

 Erect sneeze guards at till point (cleaning of these should be part of the 

regular cleaning programme) Place signage on till guards not to touch.  

 Use signage at till point to encourage contactless payments 

 Replenishment and merchandising activities to be conducted at quiet times or 

outside of core trading hours. 

 Close all fitting rooms and convert use to storage of donations if possible 

 Ideally all donations received should be quarantined for 72 hours with a 

process in place to identify date delivered. 

 Remove all customer seating inside stores 

 For furniture shops discourage sitting on furniture and ensure all furniture 

surfaces are wiped down in line with cleaning protocols 

 

4. Proposed AGE UK managing the workplace measures: 

 Ensure all staff / volunteers are aware of the social distancing measures that 

are in place and trained on how they should support these measures being 

observed. 

 Remind staff / volunteers that social distancing applies in all areas of the store 

including non-customer facing. 

 Regular and visible written or verbal communication of the government 

messages including what to do if they have or are in contact with someone 

displaying symptoms. 

 Ensure all staff are encouraged to take regular hand washing break and use 

paper towels. 

 PPE is available for all staff / volunteers and stock collectors and should be 

used in the carrying out of daily tasks especially related to handling of 

donated goods. 

 Inform volunteers and staff take regular breaks in shifts and make own 

refreshments. 

 Inform team to steam all clothing before reaching sales floor to minimise risk. 

 

5. Age UK Actions Taken to Date: 

 Proposed 3 phase opening plan of shops including those that may only open 

to receive donations at the front door and not for general trade. 

 Proposed plan for excess donations of stock to be transported to larger stores 

for storage. 



 Social Distancing calculations by shop by square footage as a guide. 

 Full review of all paid employees to identify those in at risk categories or those 

shielding. 

 Source, procurement and costings agreed to implement Perspex sneeze 

shields to all store till areas. The fully manufactured, delivered and installed 

cost is £168.65 + VAT per shop.  

 Sourcing, procurement and ordering of ‘care packs’ to be received in 

Warrington and distributed to stores with supplies available for non-shop staff 

such as stock collectors / field management etc. Costings continue to come 

down as better terms are negotiated and donations of PPE received. An 

outline of a PPE pack for shops. The care package  (PPE equipment) can be 

ordered from sales@createadisplay.co.uk 

 

CODE ITEM DESCRIPTION PRICE 
QUANTITY 
PER SHOP 

TOTAL COST 
PER SHOP 

TOTAL COST 
300 SHOPS 

CAD1253 C-FOLD PAPER HAND TOWELS PACK 3000 £20.00 1 £20.00 £6,000.00 

CAD1255 CLIPPER 450ML 70% ALC HAND SANITISER £8.00 4 £32.00 £9,600.00 

CAD0416 REDDI-POWDER FREE GLOVES X 100 Pairs £18.50 1 £18.50 £5,550.00 

CAD1256 PROSOLVE-FFP2 FACE MASKS BOX -50 £48.00 3 £144.00 £43,200.00 

CAD1258 GRIMEEZE DISINFECTANT WIPES £7.00 3 £21.00 £6,300.00 

CAD0536 EMPIRE-SAFE DISTANCE/HAZARD TAPE £3.80 4 £15.20 £4,560.00 

CAD1266 DISTANCE STICKER 400x300 £8.00 2 £16.00 £4,800.00 

  PPE VISORS £0.00 10 £0.00 £0.00 

  
TOTAL COST CARE STARTER PACK PER 
SHOP       £266.70 

 

Perspex Screens: 

mailto:sales@createadisplay.co.uk


 

6. Further Actions Required / Points of Consideration: 
 

 Communication and training of proposed social distancing measures to Area 

and Shop Teams – create clear 1 page outline of key points. 

 Communication for volunteers including thank you message for volunteer 

week. 

 Further evaluation and training for stock collectors including the scenarios of 

collecting / delivering to people’s homes. (ref CRA re-opening checklist for 

details) 

 Follow up on Re-launch checklist to ensure that all safety actions in relation to 

Fire, Legionella and Electrics are covered. 

 Further consultation with our safe and well team led by Steve Brown. 

 Review of store trading times to allow adequate space and time at a social 

distance to clean and stock up / handle deliveries. 

 Recommended cleaning schedules for each store  

 Follow up guidance on hand washing at regular intervals 

 Preparation of signage for shops 


